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Many businesses agree that word of mouth is still the number one way to gain new 
business, and that’s exactly how social media works – it’s your online word of mouth. 
And of all the social media sites, there’s one in particular that each and every business 
should be using to spread the word about their company: Facebook.

● With over 1.65 billion monthly active users, Facebook is the world’s biggest 
social network (Facebook as of 27/04/16)

● Over 50% of the British population is on Facebook (The Guardian) 
● Which marketing methods are going to help achieve your goals 
● Over one third of Britons use it on a daily basis (The Guardian) 
● For many people, it’s the first thing they check when they wake up in the 

morning, and the last thing they see at night (StatisticBrain) 

We’ve created this guide to provide you with everything you need to know about 
setting up and managing your company Facebook page, so you can start winning
more fans. 4

Being on Facebook is a simple way to improve 
your company’s online presence, and an 
opportunity to showcase your business through 
photos and customer reviews. Updating your 
Facebook page regularly with current, engaging 
content could even help your website rank higher 
in Google search results.

By regularly posting updates to your followers, 
you can engage them with your business 
message and give them the opportunity to 
interact with you on the network. Loyal followers 
will also comment and share what you have to 
say, helping you to spread the word to their 
friends and family too. 

Use Facebook Ads’ precise targeting options to 
ensure your adverts are reaching the people who 
need your products or services. 

Use this guide as a checklist. Empty boxes 
indicate something needs doing. 
Tick off the boxes as you complete each task.

So, what business aims can marketing on 
Facebook help you achieve?



Not every social network will be suited to 
your business. Choose wisely, as running 
accounts on multiple platforms can take up a 
lot of valuable time.

With 33 million regular UK users 
(The Guardian), Facebook is the 
nation’s most popular social 
network. Use Facebook to connect 
with customers through shared 
statuses, photos, videos and links. 
Drive traffic to your site using 
Facebook ads, which you can tailor 
towards specific people you know 
will be interested in your business. 

Twitter has around 14.3 
million users in the UK alone 
(The Guardian). Use Twitter 
to promote your company 
and build relationships with 
customers via snappy 
140-character tweets. 

LinkedIn counts over 20 
million registered UK 
members (LinkedIn). It’s 
great for networking with 
other business 
professionals, building 
B2B relationships and 
recruiting new employees. 

Instagram is a mobile 
community based on sharing 
photos, with around 300 
million users worldwide 
(Statista). If daily life at your 
business provides you with 
interesting photo 
opportunities on a regular 
basis, it’s definitely worth 
considering. 

Pinterest doubled its UK 
base in 2015, which 
currently counts around 
10.3 million UK users 
(The Guardian). 
Pinterest is used for 
creating mood boards, 
and works well for 
fashion, lifestyle and 
decorating brands. 

Whether you decide to use several social sites or just one, it’s essential that your company is on Facebook: as the most widely used social network, it’s a great place to engage with 
customers online. What many businesses forget is that Facebook is a place where people come to keep in touch with their friends, family and loved ones. To make it on Facebook, 
don’t be afraid to show the human side of your business. 5



6

Not only does it make your company easier to find online, it’s also an opportunity to 
interact with customers, build your reputation, and spread the word about your business 
in a personal way. There are four major benefits to marketing on Facebook: 

 

● Present your business professionally to potential customers. With so many people on Facebook, 
it’s an important place for your business to be seen. 

● As your fans like, share and comment on your posts, their friends will be notified and your 
business will automatically be introduced to potential new customers.

● Use Facebook to direct people to your website by sharing links to sales pages. 
● Create special offers on Facebook to encourage people to buy your product or service. 



Not only does it make your company easier to find online, it’s an opportunity to interact 
with customers, build your reputation, and spread the word about your business in a 
personal way. There are four major benefits to marketing on Facebook: 

 

● Let customers leave reviews on your Facebook page. 
● Answer queries, thank your customers, and post photos to show the care that goes into your 

customer service.
● Share reviews and ‘thank you’ messages as posts.
● Activate the Facebook star rating to prove the quality of your service.

● Build a rapport with your customers on Facebook, and let them see the people behind the business. If your fans 
like and trust you, they’re likely to become loyal customers and tell their friends about you too.

● Encourage your fan base to share your posts which will mean their friends will also become familiar with your 
business.

● Facebook can also act as a search engine (like Google) and your business name can appear in the Facebook 
results when searched for by users. 6



Page where you can manage your 
Facebook advertising 

The large image at the top of the 
page 

The way people respond to posts, 
in terms of reactions, comments, 
shares and clicks

Someone who likes your page 

Indicates positive or negative 
feedback with ‘like’ ‘love’ ‘wow’ 
‘haha’ ‘angry’ or ’sad’ 

A message sent privately on Facebook 
(sometimes known as PM or ‘private 
message’)

A company page, which allows 
businesses to share updates and 
connect with fans

A message published publicly on 
Facebook (also known as a 
‘status update’)

A Facebook user’s personal page, which 
lists their friends, interests and activity

The small image displayed on the left hand 
side, usually a logo for a company page

The area on your page where people 
can post thoughts, photos, videos, 
links, and events

An app that works within your 
Facebook page

The constantly updating list of stories on the 
Facebook home page (note that the stories 
you see are determined by the pages you like) 

7



● Choose a classification for your company (e.g. local business) and a 
category (e.g. plumbers). Try and make it as relevant as possible for 
customers trying to find you online. 

● Add your company name and address. If your business name has an 
abbreviation, make sure you use the same name on other platforms 
(e.g. your website) to make it easy for customers and search engines 
to find you.

8

https://www.facebook.com/pages/creation/


● Add a cover photo. Choose something customers will find visually 
appealing. It should be at least 815x315 px - if it’s any bigger, 
Facebook will allow you to crop it. Avoid using images with text in 
the bottom right and left corners, which could be hidden by your 
profile photo and like buttons – you might have to proceed by trial 
and error until you find an image that fits perfectly. 

● Add a main photo for your page - ideally this should be your 
company logo, as it will appear next to everything you post on 
Facebook. This photo needs to be at least 180x180 px. Again, 
Facebook will let you crop it to fit the space, just make sure none of 
your logo gets cut off. 

● Fill in the about section with two or three sentences that describe 
your company. Make sure you include a link to your company 
website and your opening hours. 

Once you’ve received over 200 page likes, it 
will be difficult to change your company name, 
so try to ensure it’s typed out correctly!

9
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This is the main page view where you can see all of your posts in one place. You can add 
posts and update any information you want to be visible to the public here. 

An inbox of your private messages.

See what’s happened on your page recently: look out for new reactions, comments and 
shares from your fans. 

This is a really useful tab to track the progress of your page and discover what kind of 
posts are getting the most likes, shares and comments.

This is where you can see all of your uploaded content, including drafts and scheduled 
posts that haven’t been shared to your page yet. 10



4

● What would your customers like to see? It could be photos, videos, links to 
your company blog, interesting articles or status updates. See section 5 for 
some more ideas.

5

● Choose to invite people to like your page via the promote button.

See section 7 for more tips on building your audience.

11



Make your Facebook address easy 
to find by creating a memorable URL 
for your page.

Show off positive customer reviews 
by adding a star-rating tab. This is 
a great way of inspiring trust in 
potential customers who haven’t 
yet used your services or bought 
your products. 

Let your Facebook page act as a 
portal to every other aspect of your 
business. Add your other social 
network names to the short 
description on the front page, and 
include links to any specific sales or 
blog pages on your company 
website. 

Double check spelling and grammar 
- this is an obvious one, but it’s still 
important. 12



Use it to build relationships with existing and potential customers so they 
always choose your business over your competitors. Be friendly, helpful 
and entertaining - and don’t be afraid to talk about things other than 
your business! If you need some inspiration to get you going, then look 
no further. We’ve put together a list of ideas to help you get started: 

● Let people see the human side of your company by posting 
photos to show what life’s like behind the scenes. 

● Have fun taking your own photos, but make sure they’re the 
best quality possible – avoid blurry photos at all costs! 

● Don’t forget to add some text when you post your photo, to give 
your fans an idea of what it’s all about. 

Let people see the human side of 
your company.

13

Remember, Facebook is a place where people come to interact with other people, so 
make your Facebook posts as human as possible. It’s ok to post the odd sales pitch on 
Facebook, but try and mix them up with other types of posts that won’t make your fans 
feel as though you’re always trying to get them to part with their cash. 13



● Share tips, tricks and information your customers will find useful. 
● Think about the kinds of topics that are relevant to your company and your 

customers – it could be easy recipes, home decorating tips or ideas for looking after 
kids in the school holidays. 

● If you’ve got a lot to say, it’s probably worth putting it in a blog rather than a 
Facebook post, as you’ll have more space to write. Once you’ve got it down on your 
blog, you can post a link to it on Facebook, just like Kirkstall Kitchens have done in 
the example to the right. 

● Or you can post links to interesting content from online news sites – it’s a quick way 
of finding content for your customers to engage with online. 

● Facebook has developed Instant Articles which allows users to read your articles 
inside Facebook. It means easier access, quicker load times, and Facebook are more 
likely to show this content to your fans (because it is native to the platform). It will 
however, result in fewer clicks through to your website. You should decide whether 
or not to use these by considering your key aim. If that’s to drive people to your 
website, then Instant Articles won’t be the right choice for you.

1414



● Special offers are always popular on Facebook, and likely to get 
lots of likes and shares. 

● Posting regular special offers on Facebook is a great way of 
incentivising people to like your page. However content should 
be varied as constantly posting special offers can result in posts 
being penalised by Facebook as spam, resulting in less users 
seeing and interacting with your content. Mix things up and 
share a spectrum of posts. 

● Special offers encourage people to purchase your product or 
service (online and offline) – Facebook recommend offering a 
discount of at least 20% to make it really appeal to customers. 

15
* This guide is accurate as of July 2016. Any Facebook updates carried out beyond this 
point have not been reflected in this guide. 15



16

the most basic type of Facebook post, status updates are pure 
text.

Link post links to your site or share news articles (from non-competing 
websites) when it’s relevant to your company and your customers. Once 
you’ve entered the website address, Facebook automatically adds a 
preview box - you can then delete the URL from your post leaving it 
looking neat and tidy. You can also select which picture Facebook 
displays. Spend a moment to see if the image selected is the most 
appropriate one. 

If none of the suggested images are relevant, you can manually upload 
the image - this will also mean the post shows a bigger preview image, 
often increasing engagement rates.

16
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you can post a single 
photo, mini album, full album, 
slideshow, carousel of images or a 
canvas, which combines photos 
and videos to your timeline.

As with everything on Facebook, it’s important to use the best quality images you can get. 
Facebook is very visual so posting plenty of photos, videos and links will draw attention to 
your page and help your posts stand out in the newsfeed.

17

upload a video 
just as you would a 
photo. Keep it under 20 
seconds if possible.
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perfect for sharing discounts 
and freebies with your Facebook fans. 
A great way to get people talking 
about your company on Facebook.

18

this allows you to make a note of key 
points in your company’s timeline. Some example 
milestones include: date founded, first shop 
opened, first award won, first 1,000 Facebook 
fans. Just select the milestone option when 
creating a post, and follow the instructions. Don’t 
forget to include a picture to illustrate it!

invite your Facebook fans to company 
events (open days, training sessions, taster 
evenings etc.) and promote it on Facebook. 
People can respond with accept, maybe, 
decline or ignore and also signpost their 
interest in the event, which gives you a good 
idea of the numbers you can expect to turn up.



When building up your Facebook fanbase, remember it’s a case of 
quality over quantity: you want your Facebook fans to engage with 
your posts, and the only way they’ll do that is if they’re genuinely 
interested in you. Genuine fans turn into loyal customers who’ll not 
only buy your product or seek out your service, but also spread the 
word about your business online and offline.

19

●

You can send them a link to the URL by email, or send them an invite to 
like your page through your own personal Facebook profile.

●

By releasing exclusive offers, previews or information on your page, 
you’ll give people a reason to keep in touch through Facebook.

19
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● If you create a competition that is beneficial to your customers, 
they will share this with their friends. Ask your fans to tag a 
friend in the comments for the chance to win. This then 
encourages that friend to also like your business.

● When creating competitions, be cautious that Facebook no 
longer allows competitions where users are asked to like a page 
or share the competition post as an entry requirement.

● Think about how you can use the targeting options so your ad 
goes out to people who could become your customers: target 
people based on age, gender and interests. A guitar teacher from 
York, for example, could target an ad towards people with an 
interest in rock music or Fender Stratocaster guitars, who live 
within a 10 mile radius of York. (See section 9 for more 
information on Facebook advertising.)

● Include the Facebook logo on your existing company 
stationary and print collateral, or include “find us on 
Facebook” for a more direct approach. You can also consider 
adding a link to the bottom of your email signature.

20
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Aim to increase page likes on an ongoing basis. The more likes you get, the more 
people will see your posts and interact with your business. Set yourself realistic goals 
that you can achieve. There are some ideas for increasing page likes in section 7.

By releasing exclusive offers, previews or information on your page, you’ll give people 
a reason to keep in touch through Facebook.

You can measure this directly when you use promoted posts to drive traffic to your 
website. (If you select this option, Facebook will tell you that you need to add a bit of 
HTML code to your website - send the code to your website manager). If you use 
Google Analytics, Google’s website reporting tool, to monitor your website, you can 
set up a Facebook segment to see how much traffic is coming from Facebook, and 
what percentage of this is converting into sales or sign-ups. 

When it comes to setting goals for your marketing campaign, there’s no right or wrong 
answer: just think about what you’d like to achieve with it, and whether it’s realistic. 21
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Promote your page with a tailored ad about why people should like it. Use this early on to 
gain new likes for your Facebook page.

If you’ve published a post that you want more people to see, you can pay to ‘boost’ it out to a 
larger audience. Decide whether you want to focus it towards your existing customers, or 
people who don’t already know about your page. This option is great for encouraging further 
engagement on Facebook.

If the aim of your post or ad is to drive traffic to your website, you should consider using this 
option. The cost of the advert will be per click.

You can use the Lead Generation option to collect contact details to add to your mailing list. 
Your ads must explicitly say that by signing up the user agrees to receive marketing 
communications. Offer an incentive such as free samples or 20% off for those who sign up. 22
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Create ads to build your audience on 
Facebook.

Create ads to promote your business to 
people who are nearby.

Create ads to promote your event.

Create ads with a form that people see 
after they click on your advert to collect 
information about people interested in 
your business.

You can bid on the running of your ads and 
pay based on demand OR you can book 
your audience and set a limit on the price 
you pay per outcome

23

Create ads that boost your posts and 
increase likes, comments, shares, 
video plays and photo views. 

Create ads to encourage people to visit 
your website. 

Create ads to promote offers. You’ll need to 
use an offer you’ve created on Facebook or 
create a new one right here. 



24

● From your company profile, click 
“Promote” in the top right-hand corner. 

● Select “Go To Ads Manager” which 
takes you to a menu.

● Choose a high quality, eye-catching image. 
● Make your writing clear, concise and to the 

point (and double-check spelling!)
● Give your ad a Call to Action to tell users what 

you want them to do: e.g. ‘like our page for 
exclusive discounts’.

● Use targeting options to your advantage so you 
only show your ad to people who are interested 
in what you have to offer. Filter your audience 
by age, gender, location and interests.

● Set a maximum daily or lifetime budget for your 
ad to make sure you don’t overspend.

● We recommend using Facebook’s ‘optimised 
bidding’ if you’re not confident about bidding. 
This will ensure you get the best value for 
money.

● Make sure your ads are varied and provide a 
fully rounded experience for the user. For 
example, you might share an offer, then a 
behind the scenes snapshot then a blog post.

With all of these tools at your disposal, Facebook advertising is a fantastic way of increasing awareness about your business and driving visitors to your website. 24



● Treat your Facebook page as a portal to the rest of 
your business - make sure it represents your 
business accurately and consistently, your contact 
details are easy to find, and it links to your website 

● Let your company’s personality come to life on 
Facebook! Be friendly, helpful and entertaining. 

● Check the insights tab regularly to see what’s 
working for your page, and use this information to 
help you decide what to post next. 

● Have you set yourself realistic Facebook marketing goals to keep 
track of progress? 

● Does your Facebook page have both a profile photo and a cover 
photo uploaded? 

● Have you included your company URL in the about section? 
● Have you checked spelling and grammar? 
● Have you familiarised yourself with the admin panel at the top of 

the page? 
● Have you given your page a memorable URL? 
● Have you given your page a star-rating tab? 

● Have you thought about publishing content that your audience will 
find interesting? 

● Do you know which post-types work best for your business? 
● Do you have any competitions or offers to add to your page? 

● Have you asked your friends, family and colleagues to like your 
page? 

● Have you added a Facebook icon to your business card, receipts, 
invoices, store window and anywhere else your customers will see it 
regularly? 

● Have you invited your existing email list? 
● Have you considered using paid advertising? 

25



Quality advertising that will get your business 
front of mind when people are in the market 
for what you have to offer. 

• Facebook Advertising
• Online Advertising 
• Print Advertising 
• Sponsored Content 
• Websites & Digital Presence 
• Listings Management

With so much competition, making sure 
your business message deeply engages 
potential customers is essential to 
becoming their first choice. 

• Facebook Advertising
• Online Advertising 
• Print Advertising 
• Sponsored Content 

Get found by people who are looking for 
the service you offer at the time they 
need you most. 

• Facebook Advertising
• Google Ads
• Online Advertising 
• Print Advertising

26

https://www.jpimedialocal.co.uk/service/facebook-advertising/
https://www.jpimedialocal.co.uk/service/online-advertising/
https://www.jpimedialocal.co.uk/service/print-advertising/
https://www.jpimedialocal.co.uk/service/sponsored-content/
https://www.jpimedialocal.co.uk/service/websites-digital-presence/
https://www.jpimedialocal.co.uk/service/listings-management/
https://www.jpimedialocal.co.uk/service/facebook-advertising/
https://www.jpimedialocal.co.uk/service/online-advertising/
https://www.jpimedialocal.co.uk/service/print-advertising/
https://www.jpimedialocal.co.uk/service/sponsored-content/
https://www.jpimedialocal.co.uk/service/facebook-advertising/
https://www.jpimedialocal.co.uk/service/google-adwords/
https://www.jpimedialocal.co.uk/service/online-advertising/
https://www.jpimedialocal.co.uk/service/print-advertising/


Get in touch today and find out how we can 
help you reach the heart of your local 
community.

or visit jpimedialocal.co.uk

Call 0207 0849 132 
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https://www.jpimedialocal.co.uk/



